COVID-19 Dependent Communication Growth: Communications, Public
Education, Outreach
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BﬂCknguﬂd The Duke-Margolis mission during this public health crisis Results C()ntlnued
IS to provide health policy guidance, recommendations, — . .
“We're going to get this country out of and plans for action to federal, state, and local leaders to Qualitative Analysis of Media Coverage
rhis crisis faster” “respond comprehensively to the COVID-19 pandemic, to including the Duke-Margolis Cerlter,
‘ reopen the nation successfully, and create a more secure Pre and Post COVID-19 Outbreak

Media Coverage Pre and Post COVID-19

—Dr. Mark McClellan, Director of the Duke-Margolis health care system.” Outbrank
Center for Health Policy

The Center communications strategy Is focused on

The first reported outbreak of the novel coronavirus was raising visibility of key health policy levers to address the

on December 31, 2019 in Wuhan, Hubel Province, China, pandemic and ensuring that our recommendation are ! e covipm outres
originally identified as a group of cases of “pneumonia understandable and relevant to the policy leaders and B

of unknown etiology.” the public. Coverage of COVID ~specific Topics nG Post COVIDIS Outoresk

COVID-19 has infected 11.5 million
people and killed 535,453 globally
as of June 2020. The United
States has seen over 2.9 million
cases, with over 130,000 people
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Results
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L - : I . * Significant changes in website traffic and
Time Span: —_ Y veneing Tesimensio Save soclal media engagement pre and post
Dre COVID-19 Outbreak*: June 1, 2019- December 31, 2019 L COVIDIG" i the centers e COVID-19 outbreak®
Post COVID-19 Outbreak*: January 1, 2020 - June 30, 2020 COVID15 publication with the * Large increase In news spots since the
ota refieets whith sge Groups beginning of the COVID-19 outbreak.
Social Media Analytic Metrics, Pre and Posti o onweoste o » The Margolis Center has shifted much of
COVID-19 Outbreak® its focus in the news to COVID-related
e topics, while also
- maintaining/integrating discussion of
B topics within our portfolios with COVID.
B B B » The Margolis Center should improve its
T - communications strategy to address the
] = high Iinfection rate of 18-34 year olds.

Reterences

1 https://www.who.int/csr/don/05-january-2020-pneumonia-of-unkown-cause-china/en/
2 https://www.coronavirus.jhu.edu

*COVID-19 Outbreak refers to December 31, 2019, the date the first known cases of COVID-19 were reported in Wuhan Province,
China.
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